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Date:  
21 – 23 September, 2010 
 
Venue:   
Tokyo Big Sight, East Hall 4 
 
Frequency:   
annual (since 2001) 
 
Under the patronage of:   
 

 
 
 
Acknowledged by:* 
- Ministry of Agriculture 

Forestry and Fisheries  
(MAFF) 

- Ministry of the Environment 
- Japan External Trade  

Organization (JETRO) 
- Asean-Japan Centre 
- Tokyo Metropolitan Gvt. 
- Delegation of the European  

Commission in Japan 
- Embassy of the Federal 

Republic of Germany 
 
 
Supported by:* 
- Japan Self-Service Ass. 
- Japan Retailers Association 
- Japan Chain Stores Ass. 
- Organic JAS Certifier Ass. 
- Nihon Wellness Movement 
- Organic Cotton Association 
 
 
Media Partners:* 
- The Japan Agricultural News 
- The Environment and Agriculture 
- Greenhand  
- Organic Databook 
- Food Industry News  
- Paint and Coatings News  
- Isis La Terre 
- Shukan Shogyo  
- AsiaSpa Japan 
 
*to be invited  

 
 
   

10th International Organic Trade Fair 
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Admission procedure  

Exhibitors and their products have to fulfil the established and strict BioFach  / 
Vivaness  Admission Criteria . 

Japanese are hungry for organic!  

Japanese are some of the most demanding consumers in the world. They expect 
quality, safety and have a high level of environmental literacy. This is what organic 
is offering to them and due to this fact consumer demand for organic is growing 
rapidly. Mention that most organic products are imported.  
 

Certified organic products from Japan are rice, green vegetables, green tea, 
sweet potato, taro, pumpkin, and potatoes, citrus and other fruits. Potentially, 
Japan can be an enormous organic food market. Be present in this major market 
for organic products with BioFach Japan 2010.  
 
Some simple things to be observed for your particip ation: 

·  Prepare Japanese information about your product and company at your 
 booth available 
·  Make use of catchwords like tradition, family business in your product or 

 company description 
·  To have some Japanese staff at your booth would be advantageous 
·  Avoid loud colours in packaging and stand decoration 

 
TIP: Personal contact to the market players is absolute ly necessary  to be 
accepted to make business in Japan.  

Products on display  
·  Basic food, raw materials 

  Fruit, vegetables, delicatessen, 
health food, spices, 
convenience products, meat, 
sausages, fish,  milk, dairy 
products, eggs, frozen food, 
baked products, confectionery, 
spread 

·  Drinks 

·  Other Natural Products 

·  Natural textiles 

·  Agriculture, marketing 

·  Personal care 

 Skin care, body care, sun care, 
ayurveda cosmetics, hair care, 
men’s care, baby and child 
care, decorative cosmetics, 
fragrances, perfumes 

·  Natural product,   
 Wellness products,  
 gifts, accessories,  
 bath, toilet articles, 
 drugstore articles 

·  Media, services 
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Application / Information  

 Domestic exhibitors: 
BioFach Japan Secretariat 
Renai Gyoen Plaza #210* 
1-24-7 Shinjuku, 
Tokyo 160-0022 
Phone: +81 -3 -5369 - 6788 
Fax: +81 -3 -5369 - 7759 
heinz@inter.net 

International exhibitors: 
NürnbergMesse GmbH 
Ms. Miriam Hempel 
Messezentrum 
90471 Nürnberg - Germany 
Phone: +49 -911 -8606 -8692 
Fax: +49 -911 -8606 -8694 
biofach-globally@nuernbergmesse.de 

About the previous event  
 

242 companies  from 18 countries  were exhibiting in 2009.13,690 trade visitors  
attended BioFach Japan together with Natural EXPO. A detailed final report is 
available with the organisers. 

Target visitors  

Purchasing agents, managers and other decision-makers from the following 
industries: 
·  Import 
·  Wholesale 
·  Retail 
·  Department stores and specialised chain stores 
·  Restaurants, hotels and catering companies 
·  Food processing companies 
·  Governmental authorities 

�   One co-exhibitor per 9 sqm booth is free of charge. 
 A second co-exhibitor per 9 sqm booth is charged 10,000 Yen + 5% tax 

Participation Fees  

Participation 
Fee per 9 sqm 
booth  

Standard booth size is 9 sqm  or multiples thereof . 
For corner locations add 30,000 YEN + 5 % tax. 

Option 1 : raw space only  
(This option does not include any stand construction; you 
have to furnish standard height walls with 2.50 meters and 
a covering.) 

 

YEN 315,000 
(+ 5% tax)  
 

Option 2 : space and basic package  
(This option does include wall panels, fascia with company 
name, carpet, 3 spotlights, one power outlet and electric 
consumption fee) 

 

YEN 435,000  
(+ 5% tax) 

Option  3: space and walk-on-package 
(This option does include Option 2, plus  three display 
shelves, reception counter and chair, one round table with 
four chairs) 

 

YEN 465,000 
(+ 5% tax)  


